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Dairy’s future




The outlook for continued growth in global dairy
consumption is good

-




But the increased demand for milk will largely be m et by
growth in domestic or regional milk production
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2005 — 2014 Global Dairy Production Forecast
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Challenges and opportunities

s

 Shift in world supply — NZ and Australia now lead

e But NZ and Australia cannot sustain growth to meet demand
and new exporters will emerge

e Countries like China are developing their own dairy industries
to meet demand

* We can watch this happen — or be part of it




Strategy - what we are doing
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QUESTIONS




